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1 Executive Summary

The European PILOTS project (Professionalization for Learning in Technology and
Science) is aimed at Europe’s community of science explainers. To disseminate the
projects results and materials as well as to support of this wide international

professionals community a Pilots website was developed.

The website is divided in two subcomponents (the institutional webpages and the
PILOTS hub). Statistics on institutional webpages and on PILOTS hub shows that the
community of science promoting individuals and institutions is growing. The
PILOTS web-platform is a web-platform where all science promoting professionals
can find useful information and pedagogical material for their work. It is a tool for
internal exchange of documents for the project partners, as well as the tool to
disseminate project ideas and materials among all other science promoting
professionals. It is an innovative tool for the community learning of explainers,

which will continue after the end of the project.

This deliverable describes the usage of the Pilots website and the Pilots hub from

the launch of the website in March 2009 to mid-September 2009.
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2 Statistics: institutional webpages

Here we report some statistics about the usage of the website since it was put
online. As the website is divided in two subcomponents (the institutional webpages
and the PILOTS hub) with very different characteristics the statistics are presented

in different ways on the two components.

The institutional pages have a very simple and traditional structure, and are aimed
specifically at presenting project’s goals, plan, activities and materials and also to
offer links to partner websites. Here is a chart which reports the traffic on these

pages since it was put online:
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Table 1 Traffic on the PILOTS institutional webpages since March 2009

From these data we can observe that the climax of the users’ activity on the website
was in the first two months and then the activity started to decrease, but as most of

this low-activity period is concentrated on the summer months, this might be the
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reason of the decrease. Now we will have to see how the activity will restart in

September.
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Table 2 Average visit duration on the PILOTS official webpages

Most of the visits are very short (79% during up to 30 seconds). This is interesting
when we compare this information with the same for the PILOTS hub, as you will
see later, which has a much longer average visit duration. The institutional
webpages are intended to give information about the project for people who are not
involved in it and has no-interactive facilities. The huge difference between average
usage duration between the institutional pages and the PILOTS hub (the first 1
minute and 25 seconds, the second 6 minutes and 6 seconds) depends probably on

their radically different usage: the first is informative, the second is participative.
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Table 3 Files downloaded from the PILOTS institutional webpages

The important information here is the number of pdf files downloaded - these are
the materials related to the Pilots project. 52 documents from The PILOTS project

were downloaded in the last 6 months.
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Table 4 Links from other sites to the PILOTS institutional pages
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In the lower half of the table is a list of other sites that link to the PILOTS

institutional webpages. “Surveymonkey” is the site we used for creating the online

questionnaire in order to gather data on the professions of science museum

explainer and manager. The other sites are mostly the official pages of the partner

institutions.
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3 The PILOTS hub statistics

This section of the website is the most interesting in the aims of WP7, as it is the one
intended to support the science museum explainers, to gather materials and
proposals interesting for them, and to give them a tool to keep in touch. Since it has
been available online The PILOTS hub immediately received the attention of the
science museum explainers. Now there are up to 303 registered users, most of them
belonging to a science museum or other institution in science communication. These
users have uploaded 58 videos, nearly 500 photos, published more than 200 posts
and replies in the public forums and have performed a lot of activity on the site -
sending messages to one another, uploading various materials, posting topics on the

forums, making friends, etc.

As they belong to a restricted community we feel that the number of registered
users, still growing, is satisfactory. And we are also satisfied with the activity
performed on the PILOTS hub, as people seem enthusiastic and contribute to keep a

very lively dialogue in its pages.

The PILOTS hub has been very active in the past months. As reported by Google
Statistics, since June 2009 - date of the last PILOTS training course in Milan - the
site had 2.360 visits, with 18.264 pages seen. This means that in average a user has
seen 7,74 pages in each visit. The average time a user spends on the site is 6 minutes

and 4 seconds.
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3.1 Overview

I \\. n F 'y - -
Foas i cidEi- ETRE R LA I wos T ciEi- ITTEREL S ) wip T -iEi- FI O LR T Bl ot siEi- Fan g d P Sag ottt Ee Faag i IR L T T T
N = R ity 321 % Gounce Fiae
Amin . 10,00 Pageviews Ry LA LUID U fong. Tima on Sk
P B f | FagEaViEl FianadiiEdn CAALE 1 Fo T Miw VisEs

Table 5 Overview of the PILOTS hub usage June 1st - August 30th

The bounce rate (30.21%), together with the average number of pages visited by a

single user (7.71), is also satisfactory for our standards: it means that only a third of

the users visit the home page and then does nothing else on the website. A moderate

number of people looking only to the home page is in our opinion acceptable, as one

can go to the PILOTS hub and see if something new has happened (this information

is clearly available from the home) and if not decide to stop navigating.
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3.2 “Loyal” and specialized audience
Al traffic sources sent a total of 2,420 visits
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Table 6 Traffic sources
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The data reported on the chart above clearly demonstrates that most of the PILOTS

Hub users “know where to go”: they seem to know the site and don’t look for it with

Google (only 2,93% of the sources) and either arrive on the page from the PILOTS

institutional pages or directly by writing the url on their browsers. This indicates a

very loyal and specialized audience.
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Table 7 New Vs Returning

The fact that the average user of the PILOTS hub is loyal and returns regularly on

the site is evident also from the table above: nearly 80% of the visitors are not new -

they have returned at least once on the site.
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Table 8 Visitor loyalty

Above is the complete table of visitor loyalty. The interesting information is that the
percent of users that have visited the site from 25 to 30 times is 10% of the total.
This means that 30 users used the PILOTS hub regularly. Another 15% have used it
more than 30 times, so the total number of regular users is around 75. One of the
goals we set from the beginning was to have at least 50 people using the web-
platform at least 25 times, so we feel satisfied with these numbers, that are still
growing, for which we expect to have another burst in January 2010, on the occasion

of the third PILOTS training course in Paris, where we will disseminate the site.
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3.3 Preferred pages

5 were viewed a total of 18,662 times
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By far the most preferred pages (apart from the homepage which in total scores a

little less than 5,000 views) are the profile pages, the user’s own one (3,089 visits),

and the other members’ (4,074 visits). The photo pages also ranks well and in total

has had nearly 2,000 visits.
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4 Conclusions

The outcomes of these first months of The PILOTS web platform are quite
satisfactory: a lot of explainers and people in the field of science communication
have joined the PILOTS hub online community and are showing interest and activity.
[t seems that the hub is being used as we meant it, to keep in touch, share
experiences, information, between people that do the same job but live in different

countries and experience very different contexts.

In the future PILOTS web-platform will continue as a place where all science
promoting professionals can find useful information and links for their job and
interest. By obtaining more users the web platform will remain active now and in
the future. The main goal is to provide enough pedagogical material and information
about science for the public. As well Sissa Medialab and HiSa eksperimentov will
monitor the statistic data on the PILOTS web-platform and edit the web-platform
itself.

The PILOTS web-platform is a site where all science promoting professionals can
find useful information and pedagogical material for their work. It is a tool for
internal exchange of documents for the project partners, as well as the tool to
disseminate project ideas and materials among all other science promoting
professionals. It is an innovative tool for the community learning of explainers,
which will continue after the end of the project. Future promotion should ensure

this community continues to grow.
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